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FIRST,

THANK YOU

FOR CONSIDERING US!

Sports Business Academy (SBA) truly cares about the
well-being of those served and their communities. SBA is
committed to making a positive impact in the lives of the
students, parents, and communities our team is blessed to
serve.
SBA does not accomplish this alone! From the deepest part
of our hearts, thanks for taking the time to become better
acquainted with who we are.

-Sports Business
Academy

Mark McIntosh

Griff Wirth

President

Secretary

John Greene

Gale Schrag

Board of Directors,

Board of Directors,
Treasurer
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ABOUT US

OUR STORY

... SO FAR

Far too many children today grow up lacking the educational
resources necessary to meet their needs. Many students believe
sports can be the ticket out of such hopelessness. The Sports
Business Academy understands the odds are certainly stacked
against a child becoming a star athlete but there’s nothing, except
opportunity, holding these kids back from a career in the multi-billion
dollar, and growing sports, industry. SBA teaches kids the business
side of sports. It also teaches them to dare to dream.
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WHY THE
SPORTS-BUSINESS
INDUSTRY?
$73b

500,000+

100+

GROWING
INDUSTRY

CAREER
OPPORTUNITIES

DIVERSE
PROFESSIONS

As of 2019, the sportsbusiness industry in the United
States is a $73 billion dollar
industry that continues to
grow.

There are currently more than
500,000 individuals employed
in the sports-business industry
with additional opportunities
daily.

The sports-business industry
is full of diverse career
opportunities. There are careers
ranging from marketing to
coaching to data analytics. With
so many opportunities in the
sports-business industry, it is an
ideal field for students to explore.

A THRIVING INDUSTRY
The sports-business industry is a multibillion dollar industry that continues to
grow. The leaders of Sports Business
Academy recognizes the potential
opportunities and are using their
connections to provide partnering
schools the opportunities for relevant
and engaging learning that will help
to build school culture, increase

student performance and better
plan and prepare students for postsecondary opportunities. Connections
with professionals in the sports
industry creates opportunities for this
engagement and career exploration.
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ABOUT US

DEVELOPING OUR

FUTURE LEADERS

OUR MISSION
Sports Business Academy provides students relevant and engaging learning
experiences in the Sports-Business Industry through sports-thematic
educational opportunities, sports-business industry connections, and
community engagement programming.

SPORTS-THEMATIC
LEARNING
OPPORTUNITIES

SPORTS-BUSINESS
INDUSTRY
CONNECTIONS

COMMUNITY
ENGAGEMENT AND
LEADERSHIP ACTIVITIES

We provide sports-thematic
curriculum to guide
teachers in project-based
learning experiences.

We provide partner
schools with connections
to professionals in the
sports-business industry.
These professionals provide
insight to further enhance
career exploration.

We provide community
engagement opportunities
that promote personal
development, healthy
relationships, and
community service.
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OUR VISION

What we hope to accomplish

Sports Business
Academy envisions a
future where students
are provided the
opportunity to explore
a wide array of careers
and have learned the
value of giving back to
their communities.

OUR VALUES
EACH PERSON MATTERS

INTEGRITY

Sports Business Academy operates
with integrity and believes each student
deserves opportunities to thrive while
learning meaningful skills offering a path
to future success.

Sports Business Academy believes in the
importance of acting with integrity in all
that we do. At Sports Business Academy
we hold ourselves to a high standard of
professionalism and act ethically. We are
transparent, honest, and respectful in all
of our interactions.

COMMUNITY

LEADERSHIP

Sports Business Academy believes
engaging with the community
surrounding partner schools is an
absolutely essential strategy for success.
Never growing weary of good works is
valuable to the educational growth of
students and those around them.

We foster trust and collaboration
to develop student leaders. We set
positive examples and invest in others
so that they can follow the guidelines of
leadership.

Sports Business Academy
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EDUCATIONAL
OPPORTUNITIES

SPORTS-THEMATIC
EDUCATIONAL
OPPORTUNITIES
ENGAGING AND RELEVANT LEARNING

Many kids grow up sports enthusiasts, right? Research also tells
us to try and meet kids where “They’re at” to spark educational and
learning enthusiasm. SBA uses that philosophy to teach kids the
business side of sports while connecting them to sports-industry
leaders through guest lecturers, internships, facility tours, and other
opportunities.
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CURRENT EDUCATIONAL
OPPORTUNITIES AVAILABLE

SPORTS
MARKETING

SPORTS
MANAGEMENT

SPORTS
MEDICINE

A subdivision of
marketing focusing on
the promotion of sports
events, teams, and
relevant products.

Business dealing with
sports and recreation
(i.e. front office system
in professional sports,
college sports managers,
event management).

An area of medical
practice concerned with
the treatment of injuries
resulting from athletic
activities.

SPORTS
JOURNALISM
Sports journalists
cover sports events
and produce written or
broadcast reports on
those events.

SPORTS
COACHING
Sports coaching is the
opportunity to lead a
successful team and
impact players on and off
the field.

PROJECT-BASED LEARNING
Sports Business Academy promotes project-based learning as
the primary mode of education interactions. Project-based
learning enhances a students’ ability to think critically and
engage situationally as one would do in the workplace.

Sports Business Academy
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INDUSTRY CONNECTIONS

CONNECTIONS TO
THE SPORTS-BUSINESS
INDUSTRY
Sports Business Academy was born in Colorado with deep
connections to the preparatory, college and professional sports
franchises. Our leaders have seen first-hand the business
side of athletics at several important levels. We tap into
those connections to help students find meaningful learning
experiences through various opportunities including potential
internships.

SPEAKERS ARE ENCOURAGED TO SHARE
EXPLANATION OF FIELD
Introducing students to your field is
exciting. Sports Business Academy
wants you to share the details of your
field and why you are passionate about
the work you do.
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HOW DID YOU GET INTO YOUR
FIELD?
Sports Business Academy wants
students to see the real pathways that
the professionals have taken to get
where they are. It is encouraging for
students to see that a career in your field
is attainable.

GUEST
SPEAKERS
Sports Business Academy
uses its connections to
provide guest speakers
from a variety of
professions in the sportsbusiness industry.

FIELD
EXPERIENCES

CAREER EXPLORATION
OPPORTUNITIES

Connections with industry
professionals enable
partner schools to take
students out in the field for
a hands-on experience.

Industry professionals are
able to provide students
with more in-depth
information for career
exploration and possible
internships for promising
students.

YOUR PROFESSIONAL GOALS
At Sports Business Academy we want
students to recognize that personal
development and growth is ongoing
throughout life. By sharing your goals,
you help students see the importance
of always pushing yourself to become
better.

SKILLS NECESSARY TO BE
SUCCESSFUL IN THE FIELD
Teachers can tell students what skills
will be important in their life after high
school, but hearing these skills are much
more impactful when it comes directly
from the professionals in the field.

Sports Business Academy
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A
STRONGER
CORD

DEVELOPING
CONNECTIONS TO
OUR COMMUNITY
Community engagement
programs help students
see their actions impact
the community around
them.
The Sports Business Academy believes
in total student development, including
wellness through its A Stronger Cord
community outreach program.
Students from partner schools lead the
charge in encouraging the community
around the school to embrace the value
of fitness, healthy relationships and
community service.
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We are uniting communities with
wellness and offer students the
opportunity to demonstrate leadership
skills, enhance resumes and build social
networks beneficial to future success.

COMMUNITY
ENGAGEMENT

INNOVATIVE APPROACH TO DEVELOP
STUDENT LEADERS
ATTITUDE
To recognize the power of our
attitudes
It is easy to fall into the habit of letting emotions
or circumstances determine our attitude. Instead,
we have the power to make a daily and minute by
minute decision on our attitudes that impact our
actions and motivation.

ACCOUNTABILITY
To empower students to take
ownership of their team, actions,
and life
As educators, we want our students to learn to
own their performance and understand they
contribute to the greater team. Each individual
can learn to own their performance and make
contributions that far exceed their individual
accomplishments.

GRATITUDE

GROWTH
MINDSET
To reinforce the reality we are
always growing
We talk about growth mindset to emphasize
the idea, as people, we are dynamic and always
changing. By utilizing the growth mindset,
students are able to understand that while they
may not be where they want to be yet, their
dreams are a possibility.

TEAMWORK
To think more deeply about what
good teammates do and reflect
on how to improve as a teammate
The saying that “educators need to build culture
every day, because if they aren’t someone else
is,” demonstrates the need to place a focus on
culture building, rather than let it evolve without
their leadership.

SELF- AWARENESS

To help students identify why
their life is good and to show
gratitude

To help students think more
deeply about who they want to be
as a person

If we change our perspective, and focus on the
good things, and take the time to express our
gratitude, it has a positive impact on those same
emotions and attitudes. Research tells us those
who think about gratitude are happier in life,
those who express their gratitude are happier yet.

Oftentimes high school students are hyper-aware
of their appearances but give far less thought as
to the person they want to be. Self-awareness is
discussed after introducing the other topics so
students can apply ideas previously discussed
and think critically of who they want to be.

Sports Business Academy
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EXAMPLE INTRODUCTORY
LEARNING OPPORTUNITY

SPORTS

MARKETING
A subdivision of marketing focusing on the promotion of
sports events, teams, and products through sports.

KEY INTRODUCTORY
CONCEPTS:
•
•
•
•

Marketing OF Sports
Marketing THROUGH Sports
Creating a Brand
Promoting a Brand

LEARNING OUTCOME:
• Students will be able to
differentiate between “Marketing
of Sports” and “Marketing
through Sports” by creating and
marketing their own brand.
CASE STUDY

Marketing of Sports vs Marketing through Sports
SOCIAL MEDIA
OF PROFESSIONAL
SPORTS ORGANIZATIONS

LOGOS ON JERSEYS OF
PROFESSIONAL TEAMS
•
•
•

14

Why do teams allow logos of other
organizations on their jerseys?
How much do organizations pay to
market this way?
What is the benefit of marketing this
way?
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•
•

How do various organizations utilize
their social media to create a brand?
What do organizations promote
through their social media?

PROJECT

Create Your Own Brand

For this project you will create a fictional brand
• Research necessary components of a successful
brand.
• Use your research to create a brand.
• Create a plan as to how you will market your brand
through sports.

POTENTIAL CAREERS
PUBLIC RELATIONS ASSISTANT

EVENT COORDINATOR

Public Relations plays an important role
in college and professional sports. Public
Relations Assistants assist executives in
working with coaches and athletes by
maintaining media contacts, conducting
research, coordinating events. They
often direct activities in the press box
during games, keep track of client news
coverage and assemble clipping reports.

Sporting events bring income to local
businesses such as restaurants, hotels,
casinos, and airports. Event Coordinators
work for sports marketing firms, assisting
the Event Director by managing on-site
and off-site operations for these sporting
events. Their responsibilities include
transporting the team and equipment
to their hotel, distributing team news
to the media, and devising emergency
contingency plans.

ACCOUNT COORDINATOR

INSIDER SALES REPRESENTATIVE

Account Coordinators assist upper-level
executive staff in creating marketing
strategies. Account Coordinators are
responsible for maintaining relationships
with the firm’s corporate clients and
managing corporate sponsorships.

One of the most common entry-level
positions in sports marketing is Inside
Sales Representative, because Inside
Sales Representatives sell multiple
seats for consumer sales and services
departments, they must have strong
interpersonal and phone skills and
superior attention to detail.

SEMESTER-LONG COURSES
•
•
•
•

Marketing for a Sports Team
Marketing for your Business
Digital Marketing/Data Analytics
Creating a Brand

Sports Business Academy
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Mark McIntosh has a Master of Journalism and over 30 years’ experience
as a sportscaster. Mark and the Victory Productions’ team offers consulting
work in three areas: lessening the impact of homelessness on communities;
increasing the educational opportunities for under-resourced students and
providing wellness services to military veterans. Additionally, Mark has extensive
experience in nonprofits as a volunteer, board member, executive director and
advocate of educational issues.
Griff is a career educator and spent over 20 years as a principal. During his
career, he led his team in the creation and implementation of numerous
innovative ideas aimed at improving the education and future opportunities for
each student. “The Sports Business Academy is an exciting opportunity for kids
and provides the relevance that is lacking for so many of our students in the
traditional approach.”
John Greene has spent his entire career, 29+ years, in the business of sports
while starting out as a junior college basketball coach. After 2 years of coaching,
John turned his sights to the business side of sports and entertainment,
highlighted by a 9-year run as the VP of Global Partnerships at AEG, in Los
Angeles. AEG is considered by many the largest sports and entertainment
company in the world. John relocated his family back to Denver 7 years ago to
start a naming rights/sports sponsorship agency. John is very excited to share
his experience and the panoply of sports business opportunities.
Gale Schrag, President, Member, and Manager of the Sugarbush Companies,
has been involved in home building and development since 1971. In 20062012 Gale was voted on the Board of Directors for the Mile Hi Church
Foundation and served as President in 2012. In 2013 Gale took on the role as
President of the Wheat Ridge Optimist Club and has been a member changing
the lives of kids in the Wheat Ridge community since 2010.
John Freeman, founder of SPIRIT, and its Program YEP (Youth Enrichment
Program), has worked with children K-12 for 45 years as an Educator, Coach,
Mentor and Administrator. He is currently retired and is working diligently to
develop and grow his current YEP Program in Denver, Park Hill District.

CONNECT WITH US!
@SPORTSBUSINNESSACADEMY

@ SPORTS.BUSINESS.ACADEMY

@ SPORTS.BUSINESS.ACADEMY.COLORADO

@ SBA__COLORADO

